Sales/Marketing /IT (E-mail Internet Advertisement Week 1)

Using the materials that you printed out we are going to prepare step-by-step instructions  (Department Templates) for this project.

 Timeline for the project is 6 weeks.  Go through advertising unit and other materials.

Teacher gives printout of this week's Department Templates and blank project logs, for each employee in Sales/Marketing/Advertising departments.  VP distributes the workload among department employees.  Each employee fills in their own log with assignments given by the VP.


Meet with department staff to inform them about the project.


Research product/services, prices of viable products for advertisements


Recommended time line for project


a.  E-mail advertisement without an attachment week 1


b.  Banner advertisement
week 2


c.  Ads placed with search engine results week 3




d.  Sponsored ads on other VE web sites week 4


e.   Pop-Up Ad
week 5

f. Rich Media Ad - Using Flash  week 6 

Clearly define to whom you are selling and the objective of the ad

Use the acronym AIDA to evaluate your ad.

All ads will met the following advertising principles


a.  Truth


b.  Substantiation


c.  Comparisons


d.  Bait advertising


e.  Guarantees and Warranties


f.  Price Claims


g.  Testimonials


h.  Taste and Decency

Address Readership

Address What Makes People Look and Read them through.

Day 1

Evaluate Ad Appearance

 Select products for ad

Determine pricing for advertised products

Get product descriptions

Obtain graphics for ad and determine their size in the layout

Have marketing layout ad on a piece of paper - white space, headlines, graphics, text, prices and descriptions of products/services being advertised.

Determine size of advertisement

Turn in ad layout to VP at end of day 1

Day 2

Creating the advertisement in HTML format
 Determine style sheet elements - font family, size, color etc.

             
a.  Click on the link for the sample ad


b.  Click on View


c.  Click on Source


d. Print out the Notepad listing of the ad


e.  Save your new listing.  Remember to put the .html extension on your file


f. Click on your new html file to see the advertisement as it is rendered in the browser.

Let's examine the HTML listing 


a.  The usual <HTML> and <HEAD> tags appear first 


b.  The beginning <TITLE> tag is next followed by the title and its ending tag.


c.  We want to create an embedded cascading style sheet in the beginning of our ad so that changes can easily be made 


d.  We first need to declare that the style type is :text/css"



e.  We can embed this style sheet between the Head tags.

f. em will be used to identify text that we want to appear in bold type. 

g. We want the font-weight to be bold and the color black<BR>


g.  For our headline 1 we use h1 and declare the font family to be used, Tahoma.  The other font family names are to be used if the first font is not found on the user's computer.  It is advisable to end the font list with a generic font family name.


h.  The p for paragraph tag will be used to specify that the font size will be 12 for paragraphs and Arial as the desired font.


i.  The .special tag will tell the browser that we want the color of the following text to be royal blue <A href="colors.doc">Colors </A><BR>


j.  Pay special attention to the curly braces around style sheet elements.


k.  Next we insert the &#60STYLE&#62 - ending tag


l.  The &#60HEAD&#62 - ending head tag is next


m.  Change the fonts, colors weights and paragraph element to see how different this same ad can appear


n.  Turn in a printout in to the VP in charge at end of day 2

Let's use our style sheet to see how it modifies our advertisement


a.  Let's center our headline with the beginning %#60CENTER&#62 tag.


b. <h1 class= "special">.  This line creates an XHTML attribute "class" in an h1 element to apply a style class.


c.  In this style class declared with the (special selector) contains both the properties of the headline font-family, and also includes the royal blue color applied to the headline of our advertisement..


d.  Next we key in our headline followed by and ending </h1> tag. and a stop center, </CENTER> tag.

The <BODY> beginning tag is next followed by a paragraph tag

Day 3

 Tables are a good way to organize elements of an advertisement 

<center><image src ="table.bmp"></center>


a.  We begin with the table tag, <TABLE>. Next we set a border in pixels around the table followed by cell padding and cell spacing


b.  CELLPADDING determines the amount of space between a cell's borders and it contents


c.  CELLSPACING determines the amount of space inserted between individual cells.


d.  Experiment with these numbers to see what changes you can make.


e.  We now use the beginning table row tag, <TR>


f.  <TD> begins a new cell in our table


g.  Inside the table data cell we want a background color of lightgoldenrodyellow


h.  We want the table to span the two columns that will appear below it

h. We want to center in the cell our special promotion text using a <H2> headling tag.

i  Next we turn off the headline font and stop centering.


k.  Now it is time for the ending </TD> tag  followed by the end of the row tag, </TR>


l.  Next row and next table data cells <TR>, <TD>. 


m.  Set the background color in this cell to yellow


n.  Use headline three for the text, <H3>, Three Day Introductory Offer then end headline 3

o. The <p class = "special">  tag tells the browser make bold the text that follows and do it in royal blue 


p.  The <em> tag is make the following text bold, No cages just a wide-open place to run


q.  The <LI> tag is a list tag.  It tells the browser to list these items in a bulleted format


r.  Next we turn off bold,</em>


s.  The <BR> are line breaks

t. The rest of this table data cell, enumerates features at the K9 resort followed by a new          

        paragraph tag.


u.  End the table data cell ,</TD>


v.  Our next cell contains the graphic. We use white as the background color


w.  A hyperlink to our web site goes here.  You will want to use your URL here to link your ad to the company web site


x.  Next is the image tag naming the picture name and extension?  We want a border of 0 width of 300 and a height of 300.


y.  The ALT tag displays "Doggie Day care Web page" when we pass the mouse over the graphic.  A click on the graphic takes us to the page.


z.  End the line with </A>, end table cell and row


z.1.Begin a new row <TR>


z.2 Start a new table data cell that spans 2 columns and centers the text that follows.


z.3 End the centering, table data cell, table row and table


z.4 End the body with </BODY> and the entire document with </HTML>

Day 4

Experiment with different colors, font changes, graphics

Make certain that the link to your web site is working.  You might want to take them directly to the on-line shopping cart page rather than just your front page.

For example, if your home page url is "http://www.ourwebsite.com" and your products page is called "product.html" you can use "http://ourwebsite.com/product.html"

 Adjust the size of the graphic if necessary

Try different table data cell arrangements, until you get the desired effect

Turn your final copy into the VP in charge for instructor approval.

Day 5

Have Instructor evaluate advertisement and submit to Jerry Belch for posting on the web site.<BR>


a.  From Notepad, Edit, Select All, Copy


b.  Go into Outlook Express or Email program


c.  Paste the advertisement into the body of the email, CTRL V


d.  Attach any pictures that need to accompany the ad.


e.  Send to jerrybelch@cox.net.


f.  In a few days, go to janetbelch.com and click on the link for Internet Advertising.


g. Instructors may want to give extra credit for students ordering advertised items


h.  Sales and marketing staff should  monitor the effectivines of the ad on sales of advertised item
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